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We are not Qualified Digital Marketing Professionals.

We are only  sharing our views and our own experiences in this Digital Platform.
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Who We are?



Digital Marketing
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Our view

What does it Mean?
It’s nothing but selling a product or service in a Digital Platform.

What’s the difference?

 In a local Market or a Super Market, Customers searches the right product and reach them.

 In a Digital Market, the Products  searches the right customers and reach their doorsteps.



Digital Platforms



Establishing a Product in Digital Platform
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Product Selection

Product Photos

Packaging

Shipping

Source  | Product in Demand  | Quality   | Shelf Life                
Peculiar Products | Size |Availability |Competing with Corporates

Shipping Partners| Door to Door
Shipping Cost | Price Slabs

Real | White/Clear Background | Don’t use other’s Images
Watermark Images| Products delivered should be the Products 
Showcased

Good Quality | Occupies Less Space – Volumetric 
Weight | Weight of Packing Material



Establishing a Product in Digital Platform
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Trial Run

Moving your products to Ecommerce 
Platforms

Requirements  for Selling in 
Ecommerce Websites

Developing your Own Ecommerce 
Website

Facebook | Instagram| WhatsApp

Domain Registration | Hosting  | Mail ID  
Web Designing  | Payment Gateway 
Shipping Integration | Shipping Partners

Flipkart  | Amazon  | Snap deal| Paytm

Udyog Aadhar  | Pan Card | Partnership 
Deed| Current Account | Cancelled Cheque 
FSSAI Certificate | GST |Trademark | IEC



Digital Marketing

 Assuming,We are having a Good Product in a very reasonable Cost.

 To Sell them, it should reach to the right Customers.

 At the early stages, we should run Advertisement during the Weekend and also during the Holidays at a very minimal cost.
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 The best way to reach customers is by boosting our 
Advertisements in Facebook and Instagram.

 Instagram is run by Facebook, so with a single Advertisement 
Fee we can reach both the Facebook and Instagram Users at 
the same time

 We can Target Customers Based on their Location, Age and 
their Interest.
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Facebook
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Facebook
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Facebook
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Facebook
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Facebook
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Amazon
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Amazon
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Amazon
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Flipkart
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Google Adds
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Challenges

 Without Challenges, Life will be Boring…

 What we call as Experience is nothing but the outcome we 
earned from the Challenges faced in our past.

 Challenges are the most important tools that fine tunes us 
both as a human and as an Entrepreneur.

 Whenever, we are in a challenging situation, we come up with 
new ideas and solutions which we cannot earn from our 
academics.

 In simple words, Earning Experience is actually the learning 
we got from our tough situations.



A few Challenges

Product 
Procurement
 Product Knowledge

 Identifying the right product

 Identifying the right person

Inventory 
Management
 Raw Materials

 Finished Products

 Packing Materials

Storage Facilities

 Proper Storage facilities for 
avoiding wastages

 Utilizing FBA /Fulfilled options

Preservation

Proper preservation techniques 
should be followed to increase the 
Shelf Life of the products

Product Damages

 Proper Packing

 Trusted Shipping Partners

Unethical 
Competitors
 Watermark your product photos

 Branding/Trade Mark Products

22



Opportunities



Opportunities
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Opportunities
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Welcome to 
Lemurian Bazaar
A tour to our Digital Market



Our Team

Mrs.K.Anitha

Managing Director

Lemurian Foods

Mr. R.Kalai Kathiravan Mr.A.Krishna Samy

Managing Partner

Lemurian Bazaar

Managing Partner

Lemurian Bazaar



Product Photos

28Nethili-Big Nethili-Small



Product Photos

29Vanjaram



Product Photos
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Kaaral



Product Photos

31Kaaral-Big



Product Photos

32Soodai Vaalai



Product Photos

33Thirukai



Product Photos

34Paal Sura



Product Photos

35Paal Sura



Product Photos

36Kanavaa



Product Photos

37Keeri



Product Photos

38Kilaathi

Ayulai/Kumula



Product Photos

39Vilaimeen Suvaa Paarai



Product Photos
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Palm Jaggery

Tamarind



Product Photos

41Groundnut



Product Photos

42Pana Kilangu



Product Packing-Dry Fish
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Product Packing-Panakilangu
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Product Packing-Tamarind
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Why Packing is So Important?
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Why Packing is So Important?

The Power of PowerPoint | thepopp.com 47



Why Packing is So Important?
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Our Vision
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Our Future Plans

 At Present, mostly the middle men or the one other than the actual 
producers are playing a major role in this Digital Platforms.

 We want the farmers or the actual producers to take part in this digital 
revolution.

 We are working with Madurai Agri Business Incubation Form(MABIF) for 
developing a Team who will be handling all this Technical things.

 A farmer can sell his own products directly to the consumers without any 
hurdles. 
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தமிழƫ ச|ைத 
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தமிழƫ ச|ைத 
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தமிழƫ ச|ைத 
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தமிழƫ ச|ைத 
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தமிழƫ ச|ைத-B2B 
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தமிழƫ ச|ைத-B2B 
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தமிழƫ ச|ைத-B2B 
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தமிழƫ ச|ைத-B2B 
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For Your Time!

Any Questions?


